CASE STUDY m

Do-It Merchandising
Strip Gives Frito Lay

A Little Extra Edge

When Displaying lIts

Nut Harvest Product Line

The highly competitive snack food category requires all ideas when it comes
to displaying your product in grocery stores, convenience stores, and big
box stores.

When Frito Lay wanted to expand the display opportunities for its Nut
Harvest line of snacks they found an excellent solution with Do-It Corpora-
tion's R-87 Roll Form Display Strip.

This display strip is delivered on a roll
and the length of each individual strip
can be customized. With perfora-
tions every six hang
positions the R-87 is
ideal for hanging
smaller snacks treats
anywhere in the

store,

Made from clear

plastic the strip

doesn't block any

product information Do-It's R-87 Display Strip uses a three-finger
) locking method for holding product in place

or distract from the during shipping and in the store.

product. The strip can
hang on peg hook or, with a Do-It S-Hook, anywhere in the
store — the chip aisle, near beverages, or at checkout.

With Do-It's cost effective R-87 Roll Form Display Strip more
display options
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